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What is the most popular movie-time snack? Popcor— wait… No. It’s… Yeah, it’s popcorn. 

But is it the perfect movie-time snack? Absolutely not. Convincing movie-goers and Netflix-

and-chillers to skip the popcorn in favour of the light side of chocolate may be a big ask. 

But getting them to upgrade their popcorn is a far easier sell.  

Maltesers and Popcorn. Tip it in.  

A sweet and salty, crunchy snack that is perfect for a cinematic experience. But not 

everybody might be keen on trying something new. They’ve loved their popcorn just as is, 

naked and alone.  

Aiming subtly at a female audience with a sense of humour, we’ve brought a light tone 

that resonates with a younger generation and fits well with the Maltesers brand. With 

sexual innuendoes and inverted clichés, the “Tip it in.” campaign finds the light side of 

experimenting with new things. 
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30 SECOND TVC

FADE IN:

INT. LIVING ROOM - NIGHT

A man and woman (mid - 20’s) are on the couch, watching a 
movie. The man has a bowl of popcorn and the woman has a 
box of Maltesers. She tries to tip the Maltesers into the 
popcorn. 

MAN
What’re you doing?

WOMAN
Tipping the Maltesers in the 
popcorn.

MAN
(Shocked)

What?! WHY?

WOMAN
Why not? Sweet milk chocolate, 
crispy malt, salty buttery 
popcorn… 

The woman tries to tip in the Maltesers again. The man 
pulls the popcorn back, hesitantly.

MAN
No thanks. I’ll leave my popcorn 
naked… and alone.

WOMAN
Just try it. Just a little tip.

The man looks at the woman, concerned about this movie 
treat dilemma. 

MVO
Try the tip. 

Graphic: Maltesers tipped into popcorn on red background.

MVO
Maltesers and Popcorn. Tip it in. 

Branded bumper with “Tip it in.” tagline.  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15 SECOND PRE-ROLL

FADE IN:

INT. MOVIE THEATRE - NIGHT

A man and woman (mid - 20’s) are on the sitting closely 
in a theatre. We stay CLOSE on the couple, not revealing 
the location, as she looks into his eyes. 

WOMAN

If you really loved me, you’d try 
it. 

MAN
I’ve just… I’ve never done it 
before. It seems weird. 

We zoom out, revealing the theatre. The man is holding a 
bucket of popcorn, the woman a box of Maltesers. 

WOMAN
What’s weird about a sweet and 
salty, crunchy snack?

The woman motions to tip the Maltesers into the popcorn. 

Graphic: Maltesers tipped into popcorn on red background.

MVO
Maltesers and Popcorn. Tip it in. 

Branded bumper with “Tip it in.” tagline. 
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15 SECOND PRE-ROLL

FADE IN:

INT. MOVIE THEATRE - NIGHT

A man and woman (mid - 20’s) are on the sitting up in 
bed. We stay CLOSE on the couple, as she looks into his 
eyes. 

WOMAN
Are you sure you’re ready to it?

MAN
If it’s really what you want, then 
I’m open to it. 

We zoom out, revealing the laptop in front of them. The 
man is holding a bowl of popcorn, the woman a box of 
Maltesers.

WOMAN
I promise: you’re going to love 
this. 

The woman excitedly tips the whole box of Maltesers into 
the popcorn. 

Graphic: Maltesers tipped into popcorn on red background.

MVO
Maltesers and Popcorn. Tip it in. 

Branded bumper with “Tip it in.” tagline. 



Man: What’re you doing? 
Woman: Tipping the Maltesers in 
the popcorn.

Man: What?! WHY? 
Woman: Why not? Sweet milk 
chocolate, crispy malt honeycomb, 
salty buttery popcorn… 

Man: No thanks. I’ll leave my 
popcorn naked… and alone. 
Woman: Just try it. Just a 
little tip…

MVO: Try the tip.

MVO: Maltesers and popcorn. MVO: Tip it in.

Tip it in.  
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